“It works," says Howard Hanson who has tested the netting on stacks
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made with most types of one-man stacking equipment, including
Deere, Hesston, Owatonna, McKee, Farmhand and his own Hanson

Dry-Chop Stacking System.

KEEPS TOPS INTACT REGARDLESS
OF HOW HARD THE WIND BLOWS

New “Hair Net”
for Hay Stacks

Howard Hanson finally found it —a
low cost way to keep freshly-made

stacks of loose or chopped hay from

blowing away.

His solution: A “*hair net” for hay
stacks that keeps the tops intact re-
gardless of how hard the wind blows.

“We've tested it on all kinds of
stacks made by a wide variety of
one-man stacking systems. We know
it works,” Hanson told FARM
SHOW.

He manufactures and markets the
Hanson Dry Chop system which tows
behind a forage chopper to stack dry
chopped hay or roughage as it's har-
vested. "“Even stacks of straw, milo or
cornstalks — which generally are the
worst to blow — stay put when
they're protected with this netting,”
says Hanson.

The netting is moisture proof, rot
resistant and colored black to resist
ultra-violet rays of the sun. “We fig-
ure it can be reused every year for at
least 5 years,” says Hanson. He has
the netting custom fabricated in 100
ft. rolls measuring 12 fl. wide. One
roll will cover four or five stacks, de-
pending on how close you measure
and how much “lap over” you allow
for the ends. “One man can put the
netting on but it works best if there's
someone at each end of the stack. It
takes two persons only a minute or
two to cut off a 20 ft. length of netting
from the 100 ft. roll, lay it over the top
and then tie the ends with twine. You
can hang weights around the edge of
the netting to help hold it down but
our experience indicates that adding
weight isn't all that necessary. Sim-
ply typing the net together at both
ends of the stack with twine seems to
do the job,"” explains Hanson.

To introduce the new “hair net" for
hay stacks, he's offering the 100 ft.
rolls (12 ft. wide) at $35 per roll, in-
cluding shipping anywhere in the
U.S. That figures out to right at $1.40
per stack per year, assuming the net
can be reused for five years and that
one roll will take care of five stacks.

Hanson recommends netting
stacks as soon as possible after
they're made, then leaving the net-
ting intact until the stack is ready to
be fed or processed. Stacks can be
moved and handled without disturb-
ing the netting.

For more details, contact: FARM
SHOW Followup, Hanson Dry Chop
Systems, Box 306, Wolverton, Minn.
56594 [ph. 218 995-2344).
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Net is easily secured to stack top
by tying it at both ends with
twine.

PROVIDES WORLD-WIDE EXPOSURE FOR
NEW INVENTIONS — INCLUDING YOURS!

New ‘“Hotline”
for Inventors

Got a new invention you'd like to tell
the world about — without having to
invest a lot of money and worrying
about getting “ripped off"'?

For $100, you can list your “‘brain-
child” with Technotec, a new
world-wide “yellow pages of tech-
nology" which has been launched by
Control Data Corporation, headquar-
tered in Minneapolis, Minn.

“We think farmer-inventors can
benefit tremendously from this
world-wide exchange of inventions
and other new technology,” William
C. Norris, chairman and chief execu-
tive officer, told FARM SHOW.

Norris emphasizes that Control
Data, which boasts a one billion dol-
lar CYBERNET network consisting of
more than 5,000 computer terminals
in more than 150 cities in 15 different
countries, is equipped to handle the
new world-wide technotec program
with existing facilities. Technotec
puts a farmer-inventor in touch with
a prospective manufacturer or inves-
tor; the parties themselves work out
the details. Control Data does not col-
lect any royalties or commissions —
just the $100 fee that inventors pay to
have their inventions listed, and the
“search’” fee — about $10 per search
that companies or individuals pay to
search the Technotec data bank for
new inventions and ideas.

Norris points out that “the wheel is
being  re-invented every day
throughout the industrial world.” He
considers this to be a waste and feels
that “better use of our technology
would enable us to find solutions to
the world's most urgent problems.”

As a result of this conviction, Con-
tro) Data is promoting its world-wide
“hotline” for marketing new tech-
nologies: Someone who develops a
new product, technique or service
can list it on the Technotec data base.
Someone looking for that particular
product, technique or service can
search the data base. If a match is
made, contact can then be made. Ob-
ject: A meaningful economic rela-
tionship.

Does it work?

You bet. Soon after the service was
launched, forexample, Jim Decker, of
Modesto, Calif., listed a new freeze-
heat peeling process for fruits and
vegetables. Within a few months, he
had negotiated licenses for the new
process in Norway, Poland, Spain,
Japan and the United States.

Ed Harvey, of Arlington, Va., an
electrical engineer, searched Tech-

notec for queries on woodworking.
He found that a group of woodwork-
ers in Caracus, Venezuela, were
seeking a process for bending wood
without its splitting or cracking. He
was able to supply technology the
Venezuelans needed and collected
several hundred dollars for his ef-
forts.

This is what Technotec is all about
— matching a new technological
process with a potential user. Com-
panies with terminal computers can
plug right into the Technotec system
direct. If no terminal computer is
readily available, you can phone
Technotec headquarters and they’'ll
run the search for you.

To date, the system has about
20,000 subscribers, including farm
equipment  manufacturers  who
routinely search the system for new
inventions and ideas. Suppose, for
example, you've invented a rev-
olutionary method of threshing
grain and wanted to use Technotec to
get in touch with prospective man-
ufacturers throughout the world.
You'd use a series of code words to
describe the invention, such as farm
machinery, combine, harvesting
equipment, food processing, grain
threshing, rotary cylinders, wheat
harvesting, corn harvesting, and so
forth.

A company or individual search-
ing Technotec for new inventions
would use one or more of these same
code words to “intercept” and learn
about your new idea.

Your invention can be program-
med for world-wide exposure. If, be-
cause of patents or other reasons, you
aren't interested in foreign inquiries,
you can limit its Technotec exposure
to North America.

Many inventors, companies or in-
dividuals with new ideas charge a
contact fee of about $50 before dis-
closing their name and address. This
“contact charge”, which is paid to
Technotec, allows the subscriber to
qualify or restrict responses. For ex-
ample, an individual with an idea for
a first-of-its-kind hydrostatic tractor
may not want to divulge his idea to
existing tractor manufacturers. Or, he
may want to talk only with existing
tractor manufacturers.

For more details on the new Tech-
notec service, call this toll free
number (800/328-1870), or write to
FARM SHOW Followup, Technotec,
Control Data Corporation, 8100 34th
Avenue, Box 0, Minneapolis, Minn.
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